
Personalization 
in 2024

Discounts or coupons (91%)


Loyalty points/rewards (89%)


Early or exclusive access to offers (83%)


A chance to win something (81%)


Unlocking content (60%)

Meet the value exchange.

want to deliver more 
advanced personalization?

The overwhelming majority of consumers are 
willing to share their personal data with brands 
in exchange for value offerings, such as:

Personalized 
messages 

It’s OK to

High levels of 
engagement=

what we know:

start 
simple!

of consumers think  
Personalized 
Birthday offers  
are cool.

of consumers think  
Product 
recommendations 
based on past 
purchases are cool.

of consumers cite they are likely to engage 
with a personalized offer 
tailored to their interests.

84% 80%

78%

the landscape:

Consumers’ favorite 
brands are getting 
personalization right…

...while other brands can 
still use some work.

of consumers say  
their favorite 
brand treats 
them like an 
individual.

of consumers have been  
frustrated by 
receiving 
irrelevant  
content or offers 
from brands.

85%
51%

Curated  
newsletters

Real-time loyalty 
status updates

Promotions tailored 
to unique interests

Abandoned cart 
reminders

Personalized 
product and service 
recommendations

Re-engagement 
efforts

Leverag ing  this data,  
your messaging can include:

As you build more robust 
customer data profiles,
messaging  
possibilities 
become vast

Collect first-party data to understand 
how consumers are interacting with 
your brand and zero-party data to 
understand their interests, 
preferences and motivations. 
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